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The Chinese said years ago that “the only constant in life is change.”  

 

Little did they know that by now that would include almost daily terror attacks, political 

unrest and upheaval, nuclear war threats and teen suicide.  And as Conscious Entrepreneurs, we 

feel the impact of these events in our hearts and souls.   

 

While we likely didn’t start our businesses to address social ills, we can’t help but see the 

benefits to ourselves and to society of being a positive influence in the world, leading positive 

conversations about alternative perspectives on current events, and sharing love and light 

wherever we go. 

 

My name is Marcia Bench, and after being an entrepreneur for more than 25 years, what 

we are experiencing today tells me that there was never a better time to be a coach, healer, 

author, speaker, entrepreneur, or thought leader than now.  The world needs us and our 

gifts! 
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2 Converging Trends Leading to the Need for Conscious Client 

Attraction  

1. Raising of Consciousness. 

 

The entrepreneur movement has been going strong for decades, with women starting 

businesses at twice the rate of men.  But the start-up rates pre-internet and post-internet can’t be 

compared…the internet lit a fire underneath Baby Boomers and Millennials alike, and the boom 

continues at record pace. 

 

But it’s not just ease of start-up and the growth of the coaching 

industry since 1990 that are contributing to this new paradigm of 

marketing I call Conscious Client Attraction.  It is two other trends that are 

converging now to require that we look at client attraction differently than 

we ever have before. 

 

Even as global economic and political events escalate, there is a movement to find 

meaning, purpose, and a spiritual connection like never before.  Though traditional church 

attendance has declined in recent years, people who identify themselves as “spiritual but not 

religious” are increasing in numbers.  Whole niches of spiritual coaches, healers, intuitive readers 

and psychics have emerged to provide a necessary and valued service to entrepreneurs who are 

open to an alternate perspective on life and work. 
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People who have been spiritually connected for years are finding that they are getting 

“advanced life lessons” and are called to a deeper spiritual practice than ever before – and that 

out-pictures as their business offerings being reinvented, starting new businesses or new ways of 

delivering their services, and even scaling into group coaching, masterminds, retreats and other 

ways of connecting more deeply with their Tribe. 

 

This rise in consciousness has been predicted for decades.  As early 

as 1989, author Sanaya Roman said this: 

 

“You are entering a dramatic and exciting time. There is a wave of energy passing through 

your galaxy that is altering the course of all life it touches.  This wave affects the very nature of 

energy and matter, bringing all matter into a higher vibration. 

“You are the healers, teachers and leaders. You are here to bring through new information, 

ideas, healing tools, and love to whatever areas you choose to work in…As you grow spiritually 

and awaken your inner light, you will become a source of light and awakening for others.” 

    --Sanaya Roman, Spiritual Growth 

 

So the question becomes, “how can I express my insights, gifts and purpose through 

a business that makes a positive contribution to the planet in the unique way in which I am 

intended to do so?” 
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2. Emergence of the Divine Feminine Paradigm. 
	

The other factor that is contributing to the need for Conscious Client Attraction now is the 

rising of the Divine Feminine Paradigm of business – replacing (not without some growth pains!) 

the old, traditional Masculine Paradigm.   

 

The following table illustrates some of the characteristics of each:  

 

 

 Business, government, health care and other organization structures have deep roots 

within the Masculine Paradigm – and old habits are not changed easily. Even women 

entrepreneurs sometimes unwittingly incorporate Masculine structures and values into their 

entrepreneurial enterprises because that’s what was modeled for them when in corporate. 

Divine Masculine Divine Feminine 

• Aggressive, manipulative • Receptive, open, willing 
• Focus on doing • Focus on being 
• Forcing things to happen • Relishing each moment  
• Getting ahead at any cost • Allowing things to come 
• Disregarding the needs of the planet if 

financial needs will be served  
• Honoring the planet 

• Competition and scarcity mindset • Creation instead of competition 
• Achieving is most valued • Embracing the natural cycles of 

creation  
• Intellect, analysis only • Intuition, holistic thinking AND intellect 
• Bureaucracy, red tape • Flat organizations, organic structures 
• Emphasizing things vs. people • Emphasizing people vs. things 
• Filling one’s calendar and life as fully as 

possible with activities 
• Creating space and time for reflection 

and meditation  
• Linear or mechanistic view to work and 

achievement and viewing hard work as 
the way to get ahead 

• Quantum leap/organic view of work and 
achievement 

• Disconnected from themselves, their 
body, their dreams 

• Deeply connected to themselves, their 
body, their dreams 

• Depleting • Sustainable 
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 It’s time for a new approach – one that nurtures us instead of depleting us, one which 

honors the organic nature of the flow of success, and allows space for intuition and creativity.  It is 

not natural to be “on top” all the time. We don’t have summer all year round for a reason – we 

need the letting go of fall, the dormancy of summer and the new growth of spring to give way to 

the harvest we enjoy in summer.  But in Western culture we are uncomfortable being “in between” 

jobs or projects,” having time just to do nothing, feeling led to think and create instead of doing 

and being in action all the time. 

 

Conscious Client Attraction incorporates these Divine Feminine values – and recognizes 

there are seasons in our manifesting – as well as in our client and income flow (see Part 2 of this 

Manifesto for more on this).  With Conscious Client Attraction, we don’t just work on our 

marketing funnel and the wording of our emails – we also focus on the energy with which we 

attract people and situations, how well we apply the Invisible Laws of Success, and whether we 

are tending to our self-care as well as we are our client care. By embracing the softer, more fluid 

approach of the Divine Feminine, we will find our businesses – and our lives – thriving in this new 

era.   
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Where We’ve Come From 

 

In the beginnings of the coaching industry (early 1990’s), solid training about coaching – let 

alone marketing – was hard to find. There were a handful of coaching schools and an occasional 

marketing consultant that really understood this unique industry. 

 

I was fortunate enough to find trainers with deep knowledge in both areas and get trained 

and certified early. However, today when someone wants to become a coach and learn how to 

market their business and attract clients, they are faced with a plethora of options that can be 

overwhelming! 

 

Facebook’s feed is full of sponsored and organic 

posts about business experts who claim to be able to help 

you earn 6 figures in 60 days or “use my software and add 

1000 people to your list this week) …and entrepreneurs 

easily fall prey to Bright Shiny Object Syndrome where they buy this program and attend that 

webinar and get this free report…till they’re spinning in so many directions they don’t know what 

to do!  Many coaches I talk to every day are in multiple programs or working with multiple mentors 

and wonder why they don’t feel like they have clear direction. 

 

Can you relate? 
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So how do you choose (a) the mentors and teachers that are the right ones for you, and 

(b) how to share YOUR message so that people who are intended for it resonate – and those that 

aren’t don’t? 

 

That’s where Conscious Client Attraction comes in.  

 

If you believe (as I do) that you have a 

purpose, you have the exact gifts needed to fulfill 

that purpose, and that your purpose and gifts are 

intended to help a specific audience with a 

defined challenge…then all you have to do is 

invite them to connect with you and share how 

you’ve developed a process to solve that 

challenge or “problem” – and you are in. You can 

serve a client that is your ideal person. 

 

But instead, here is what most coaches and entrepreneurs do: 

 

ü Learn about a marketing strategy someone is using that works for them 

ü Take a free webinar and learn how it works 

ü Apply the technique and get some results 

ü Hear about another marketing approach; “shampoo, rinse and repeat” 
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There is no focused approach, little or no consideration to whether your audience will 

respond to this technique – let alone in-depth training to become skilled and refine your ability to 

use this technique over time to bring in a stream of well-qualified prospective clients. 

 

Here is the primary lesson to learn: a business plan or single marketing strategy alone 

does NOT a successful business make.  We need three key ingredients to build a successful 

service business – and without any one of them our enterprise will falter. 

 

3 Critical Components of the Conscious Business 
 
 

 To launch and grow a Conscious Business in the Divine Feminine Era, we need three 

critical components.  The Masculine Era focused only on the first two, and it left many 

entrepreneurs wondering what was wrong that their business wasn’t generating the results they 

wanted – and even those who succeeded weren’t exactly sure why. 
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1. Core Service 

The first component is your Core Service.  And in today’s market, this needs to be defined 

more sharply and specifically than ever.  You aren’t just a coach, you’re a career coach.  And 

you’re not just a career coach, you work with retiring airline pilots to plan their next stages of 

work, or you focus on female IT managers who are highly intuitive and want to find new ways to 

express their talents. 

 

Specificity – or micro-niching – is the new currency for Conscious Client Attraction.  Once 

someone understands that you have training and expertise in your Core Service AND your niche 

is people exactly like them, they will be drawn to you like bees to honey. 

 

 

Unfortunately, there are many people whose 

employers simply change the title on their business card to 

coach overnight, or they decide to become a coach after 

leaving their job.  But a title does not a coach make.  Yes, I 

do own a coach training school, but even without that my 

strong belief is that to be a coach, you must be trained as a 

coach. 

 

When I enrolled in coach training in 1999, I had written 8 books, had 13 years of business 

experience speaking and consulting with individual clients, let alone my 4 years as a lawyer – so 

if there was ever a case where I should have been able to start a coaching business without 
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training, I should be it.  But as I immediately discovered on the first night of coaching classes, I 

knew nothing about coaching techniques until I went through the training!  And I got my basic and 

master coaching credential before I ever started my first coaching business. 

 

Lesson learned? Get the training and credentials you need to provide your Core Service, 

whether that is a healing or intuition training, coach training, or course on how to speak. It will 

serve you well for years to come. 

 

2. Marketing & Business Strategy 

  

The second critical component is a solid knowledge of business and marketing strategy. 

 

2a – Business Knowledge.  “Business basics” includes such areas as naming your business, 

handling taxes, what’s deductible, business systems, bank account, bookkeeping, office 

setup, whether to incorporate, staffing and the like.  This can be learned from your local Small 

Business Administration or a skilled small business trainer or consultant. 

 

2b – Marketing Savvy.  Next – and essential for long-

term growth and success – is understanding the 

marketing strategies that are applicable in your 

business specialty.  For some entrepreneurs, that 

might mean learning to speak publicly and make 

an offer from stage.  For others it might be how to write a book that sells and use it to garner 



	 	 Conscious	Client	Attraction	Manifesto
	 	 		

	
	

13	

clients and other speaking gigs.  And for nearly all entrepreneurs today, it will involve learning 

online marketing strategies such as webinars, email marketing, blogging, podcasts, social 

media, Facebook live, advertising, SEO and more. 

 

These principles are not new – other than the internet-based strategies which have 

emerged in the past 10 years or so.  And in fact, entrepreneurs for years have known they need 

to master business and marketing.  But even when they do, there are times when they get a 

string of disappointing launches or results, income continues to fall short, or they start losing 

clients, they may not understand why.  And even if they are successful, they don’t know exactly 

why or how to grow their success to the next level.  In either case, component #3 makes all the 

difference. 

 

3. Manifesting Principles (Invisible Laws) 

 

     The third critical component – the missing piece for so 

many entrepreneurs – is understanding the “Invisible Laws of 

Success,” the manifesting and energy principles that are at 

play behind the scenes – whether we realize it or not.  Most 

people have heard of the Law of Attraction, thanks to the 

movie “The Secret.” But there are many other laws that 

govern the various stages of creating anything in our lives – 

whether it is a business, a mate, a new program, a house, a 

car or a healthier body.   
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How clearly we outline our goals and intentions make a difference in our results, as 

does the emotional state and energy with which we enter and move through each day.  

Feeling resistance or fear? Both will impede your results – but you need to know exactly how 

to transform and/or up-level them to manifest what you want. 

 

In Part 2 of the Manifesto, we will get into more details about the 7 primary Invisible 

Laws of Success so you can begin to deepen your understanding and start consciously using 

them in your life. 

 
 
 
Now What? 
 
 
 If you’ve enjoyed the Manifesto so far, stay tuned for Parts 2 and 3, and meanwhile, here 

are some other steps you can take to continue your Conscious Client Attraction momentum: 

 

• Join our free Conscious Client Attraction Facebook group here: 

https://www.facebook.com/groups/consciousclientattraction/  

• Attend our upcoming webinar “7 Keys to Blending Manifesting & Marketing to 

Consciously Attract All the Clients You Want” (details coming soon) 

• Get your pass to Dream It, DO It! Retreat October 19-21, 2017 at 

http://www.dreamitdoitretreat.com  

• Book your free Breakthrough Session with Marcia at http://www.marciabenchconsult.com  
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About Marcia Bench 
 

Marcia Bench is a Manifesting and Marketing Mentor and Coach, best-

selling author and professional speaker, and has more than 25 years’ 

experience. She is the author of 25 books including the #1 best-selling 

Become an Inspirational Thought Leader and Career Coaching: An Insider’s 

Guide.  Marcia been coaching and consulting both individual and corporate 

clients since 1986.  She is CEO of Marcia Bench Enterprises, as well as 

Career Coach Institute, the world’s leading provider of career and business coach training and 

certification programs, as well as other coaching companies. 

A former attorney, Marcia has been a featured speaker/trainer at hundreds of local, regional and 

national conferences, as well as on hundreds of teleclasses and webinars plus guest appearances on 

numerous television and radio programs.  Her mission is to help individuals live their highest vision 

through their work and business.  She has studied metaphysics and personal growth for 30 years. 

Marcia's coaching experience includes work with managers and executives from Fortune 500 firms in 

a variety of industries as well as dozens of business owners, professionals, and military officers entering 

the civilian workforce. 

Prior to entering the coach training industry, Marcia was Senior Vice President in a dot-com career 

management firm for 4 years, and previously spent 10 years as President of New Work Directions, a 

business and consulting firm she founded.  Ms. Bench developed her expertise in business start-up 

and management in part through her 4 years as a practicing attorney specializing in business and 

employment issues.  She is a current member of Ewomennetwork, and has been active for years 

throughout the entrepreneur and coaching community.  Only the third author to be published by Hay 
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House besides Louise Hay herself, Marcia has shared the stage with Dr. Wayne Dyer, Dr. Deepak 

Chopra, Joan Borysenko, Dr. Gerald Jampolsky and other notable experts. 

Marcia's education includes a Juris Doctorate from Northwestern School of Law of Lewis & Clark 

College and a Bachelor of Science in Psychology from Western Oregon University.  In addition, she is 

a Certified Career Management Practitioner through the International Board of Career Management 

Certification, a Certified Business Coach, a Certified Teleader and Master Certified Career Coach. 

She lives in the Portland, Oregon area with her husband. 

 

Marcia Bench Enterprises, LLC 

DBA Conscious Client Attraction 

Phone: 503-308-8179  

 


